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• Appointment effective from January 10, 2019 

• Lu responsible for steering marketing and sales related business of Audi in China 

• Audi China President Owsianski: “Lu Yi’s joining lays important foundation for the 

future development of Audi in China” 
 

Beijing, January 10, 2019 – Lu Yi has taken office as Audi China Executive Vice 

President today. In this new position, he is responsible for steering the marketing 

and sales related business of Audi in China, which is a core part of the new alignment 

of Audi China Enterprise Management Company. Lu Yi will report directly to Thomas 

Owsianski, Audi China President. 

 

“Lu Yi has rich experiences in sales and marketing in the auto industry in China. He will bring a 
new dynamic to the Audi brand,” said Audi China President Thomas Owsianski. “His joining lays 
an important foundation for Audi’s future development in China. We are very happy to welcome 
him in our team.” 
 
Under the Audi China 2.0 strategy, Audi China will be responsible for steering sales and 
marketing of Audi in the Chinese market. A core milestone of this strategy is the establishment 
of a marketing brand communications team which will be headed by Lu Yi. 
 
Lu Yi has 20 years of work and management experience in the auto industry in China. Born in 
Shanghai, he was previously President of Dongfeng Infiniti and Managing Director of Infiniti 
China, where he was responsible for Infiniti China operations and strategy. Prior to that, he was 
the President of the Jaguar Land Rover Sales Organization in China from 2014 to 2015 and Vice 
President of BMW China from 2010 to 2012. 
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For detailed information, please visit the Audi China Newsroom: 

 

 

– End – 

 
 
About Audi 

The Audi Group, with its brands Audi, Ducati and Lamborghini, is one of the most successful manufacturers 
of automobiles and motorcycles in the premium segment. It is present in more than 100 markets 
worldwide and produces at 16 locations in twelve countries. 100 percent subsidiaries of AUDI AG include 
Audi Sport GmbH (Neckarsulm), Automobili Lamborghini S.p.A. (Sant’Agata Bolognese, Italy) and Ducati 
Motor Holding S.p.A. (Bologna, Italy).  

In 2017, the Audi Group delivered to customers about 1.878 million automobiles of the Audi brand, 
3,815 sports cars of the Lamborghini brand and 55,900 motorcycles of the Ducati brand. In the 2017 fiscal 
year, AUDI AG achieved total revenue of €60.1 billion and an operating profit of €5.1 billion. At present, 
approximately 90,000 people work for the company all over the world, more than 60,000 of them in 
Germany. Audi focuses on sustainable products and technologies for the future of mobility.  

 


